Media Activity this Period in Support of  FY14 Christmas/ New Year Drive Sober or Get Pulled Over Campaign
 

Paid Media

Approximate funds spent on paid media this reporting period:

	Total
	TV/Cable ads
	Radio ads
	Print ads
	Billboards
	Other
 

	 

 $ 319,591.57
 
	 

 $ 149,094.93
	 

   $ 85,745.70

	 

  $
 3,690.96
	 

  $ 
43,325.00
	 Total Other:
 $
37,734.98

Theater:

$12,734.98
Online: 

$25,000.00


 

Approximate numbers of paid advertisements broadcast this reporting period: 
TV/Cable spots:  981
Radio spots: 5,537      
 Print ads: 23

 Billboards:  33
Movie Screenings:   96                Internet:  6,817,718 Impressions/2,418 Visits 

Other:   
Earned Media

 

Press conferences held this month:  3
TV/Radio news stories aired this month:  101           
Earned Media Value – Total Calculated Ad Equivalency:  $24,162

Print news stories run this month:  110

Earned Media Value – Total Calculated Ad Equivalency:  $18,973.30

Bonus TV/Cable ads:  336
Bonus Radio ads:  1,836
Bonus Outdoor boards:   
Other:

Name of person submitting this report:  Quinton Dickerson
Phone:  601-856-1544 x 1
e-mail:  Quinton @Frontier.ms   
