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MISSISSIPPI OFFICE OF HIGHWAY SAFETY (MOHS)  
DRIVE SOBER OR GET PULLED OVER, HOLIDAY CAMPAIGN, 2013

MEDIA CAMPAIGN SUMMARY

REPORT:  Mississippi Office of Highway Safety (MOHS) Drive Sober or Get Pulled Over, 
Holiday Campaign, 2013

          
ENFORCEMENT PERIOD:  December 13, 2013 – January 1, 2014

PAID AND EARNED MEDIA CAMPAIGN PERIOD:  

Paid Media: December 13, 2013—January 6, 2014
Earned Media: December 11, 2013—January 1, 2014

MARKETS:  All Mississippi markets; statewide.  

PRIMARY TARGET AUDIENCE:  The primary target audience was males age 18-34 in 
Mississippi utilizing Arbitron and Neilsen resources by our media planning department. 

MEDIA:  The Drive Sober or Get Pulled Over Holiday Campaign, 2013, included television (network 
and cable), radio, print, outdoor/billboard, theater screen advertising and online media. 

Working with MOHS in conjunction with feedback from the National Highway Transportation Safety 
Administration (NHTSA), a media plan was developed for approval and placement. Additionally, we 
were able to successfully negotiate a high significant number of bonus spots on network television, 
cable television and radio. A summary of bonus spots is included later in this summary.
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RESULTS OF THE MEDIA PLAN:

Specifically, the media plan included network television in the following markets with the following 
results per market:
      
MEDIA MARKET (DMA)     GROSS RATING POINTS (GRPs)     # OF PAID SPOTS     # OF BONUS SPOTS
Biloxi-Gulfport    300       67       75
Columbus/Tupelo/West Point  275       60       9
Greenwood/Greenville   269       75       3
Hattiesburg/Laurel    309       68       131
Jackson     283       77       33
Meridian     264       44       8

The media plan for cable television included the following markets with the following results per market:

MEDIA MARKET (DMA)     GROSS RATING POINTS (GRPS)     # OF PAID SPOTS     # OF BONUS SPOTS
Biloxi/Gulfport    145        115       0
Columbus/Tupelo/West Point  158        80       39
Greenwood/Greenville   30        30       0
Hattiesburg/Laurel    156        72       0
Jackson     198        219       38
Meridian     75        38       0
DeSoto County    90        36       0

The media plan for radio included the following markets with the following results per market:

MEDIA MARKET (DMA)  # OF PAID SPOTS  # OF BONUS SPOTS
Statewide Radio*    3,192    800
Biloxi/Gulfport    363    189 
Columbus/Tupelo/West Point  626    351
Greenville/Greenwood   157    81
Hattiesburg/Laurel    312    27
Jackson     624    322
Meridian     213    53
DeSoto County    50     13

* Statewide Radio included News Mississippi with 66 affiliates across the state, and SuperTalk 
Mississippi which includes 10 FM news talk affiliates across the state. Those 66 stations included 
in News Mississippi are not news talk formats—they are hometown radio stations (in a variety of 
formats) that are part of the News Mississippi network meaning that News Mississippi provides brief 
news updates at the top and bottom of each hour on each station. Statewide radio also included ads 
on collegiate sports radio network (football) advertising for Jackson State University, Mississippi State 
University, the University of Mississippi and the University of Southern Mississippi broadcasts.
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The media plan for online media included the following components:

• Search ReTargeting
• Facebook Exchange 
• Demographic Targeting

These online media strategies targeted 18-34 year-old males in Mississippi. 

Results of the online campaign included the following:

Impressions:  6,817,718 

Visits:  2,418
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MEDIA ACTIVITY THIS PERIOD IN SUPPORT OF THE DRIVE 
SOBER OR GET PULLED OVER HOLIDAY CAMPAIGN, 2013

 

PAID MEDIA

Approximate funds spent on paid media this reporting period:

TOTAL      TV ADS           RADIO ADS  PRINT ADS      BILLBOARDS      OTHER
$319,591.57     $149,094.93      $85,745.70   $3,690.96      $43,325.00        $37,734.98
 
Approximate numbers of paid advertisements broadcast this reporting period:

TV spots:  981 Radio spots: 5,537        Print ads: 23        Billboards: 33     

Movie Screenings: 96                    Internet:  6,817,718 impressions, 2,418 visits        Other:  N/A
 

EARNED MEDIA
 
Press conferences held this month:  3    
TV/Radio news stories aired this month:  101            
Earned Media Value - Total Calculated Ad Equivalency:  $24,162
Print news stories run this month:  110
Earned Media Value: $18,973.30

Other (specify):
 
Bonus TV ads:  336     

Bonus Radio ads:  1,836    

Bonus Outdoor boards:   0
 
Other:  N/A

Name of person submitting this report: Quinton Dickerson
Phone: 601-856-1544 x1  e-mail: Quinton@Frontier.ms 
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POST BUY MEDIA REPORT:

Post Media Buy Report

Advertiser: Mississippi Office of Highway Safety

Campaign: Drive Sober or Get Pulled Over Flight Dates: December 13, 2013 - January 1, 2014

Target Demo: Males 18-34 BCS Bowl Game Flight Dates: December 30, 2013 - January 6, 2014
 

Value of Ads Placed:

MDPS Net (Actual) Campaign Cost:

Negotiated Discount:

Value of PSA (Bonus or Free) Ads:

Total Added Value for MDPS:

Total Number of Paid Ads:

Total Number of PSA (Bonus or Free) Ads:

Total Number of Ads:

6,574                

2,172                

8,746                

66,944.00$      

359,429.74$    

319,591.57$    

39,838.17$      

106,782.17$    
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Post Media Buy Report

Advertiser: Mississippi Office of Highway Safety

Campaign: Drive Sober or Get Pulled Over Flight Dates: December 13, 2013 - January 1, 2014
Target Demo: Males 18-34 BCS Bowl Game Flight Dates: December 30, 2013 - January 6, 2014

Biloxi-Gulfport
Columbus-

Tupelo
Greenwood- 

Greenville
Hattiesburg- 

Laurel Jackson Meridian
North MS 

(Southaven) Statewide
Total No. of Paid 

Ads

Broadcast TV 67 60 75 68 77 44 0 391

Cable TV 115 80 30 72 219 38 36 590

Radio 363 626 157 312 624 213 50 3,192 5,537

Outdoor 5 4 2 2 14 1 5 33

Newspaper* 5 2 1 4 7 1 3 23

Total 6,574

Biloxi-Gulfport
Columbus-

Tupelo
Greenwood- 

Greenville
Hattiesburg- 

Laurel Jackson Meridian
North MS 

(Southaven) Statewide
Total No. of PSA 

Ads Received

Broadcast TV 75 9 3 131 33 8 259

Cable TV 39 38 77

Radio* 189 351 81 27 322 53 13 800 1,836
Total 2,172

Biloxi-Gulfport
Columbus-

Tupelo
Greenwood- 

Greenville
Hattiesburg- 

Laurel Jackson Meridian
North MS 

(Southaven) Statewide
Total Value of 

PSA Ads

Broadcast TV 13,125.00$         1,125.00$           225.00$              9,825.00$           5,775.00$           520.00$              30,595.00$         

Cable TV -$                     1,950.00$           3,800.00$           5,750.00$           
Radio 6,804.00$           8,775.00$           1,620.00$           810.00$              11,270.00$         1,320.00$           30,599.00$         

Total 19,929.00$         11,850.00$         1,845.00$           10,635.00$         20,845.00$         1,840.00$           -$                     -$                     66,944.00$         

Biloxi-Gulfport
Columbus-

Tupelo
Greenwood- 

Greenville
Hattiesburg- 

Laurel Jackson Meridian
North MS 

(Southaven)
Avg Men 18-34 
GRPs/Market

Broadcast TV 299.6 273.9 269.2 298.8 283.1 264.0 281.4

Cable TV 144.7 158.0 30.0 156.5 127.8 74.8 90.4 125.4
Total 444.3 431.9 299.2 455.3 410.9 338.8 90.4 406.8

TV Rating Points by Market by TV DMA

* Requested ad position for newspaper was adjacent to Letters to Santa.

Number of Paid Ads by TV DMA

Value Added Summary
Number of PSA (Bonus or Free) Ads Received by TV DMA

Value of PSA (Bonus or Free) Ads Received by TV DMA

Post Media Buy Report  

Advertiser: Mississippi Office of Highway Safety Flight Dates: December 13, 2013 - January 1, 2014

Campaign: Drive Sober or Get Pulled Over BCS Bowl Game Flight Dates: December 30, 2013 - January 6, 2014

Target Demo: Males 18-34

Biloxi-Gulfport
Columbus-

Tupelo
Greenwood- 

Greenville
Hattiesburg- 

Laurel Jackson Meridian
North MS 

(Southaven) Statewide
Total Gross 

Budget

Broadcast TV 34,975.00$         14,365.00$         7,475.00$           18,650.00$         40,495.00$         9,560.00$           125,520.00$      

Cable TV 4,368.00$           1,239.00$           2,511.00$           6,156.00$           771.00$              2,100.00$           17,145.00$         

CA: BCS Bowls 3,965.00$           2,275.00$           2,440.00$           5,500.00$           13,250.00$         3,000.00$           5,760.00$           36,190.00$         

Radio 12,610.00$         15,821.00$         3,146.00$           9,672.00$           22,438.00$         6,071.00$           2,140.00$           27,300.00$         99,198.00$         

Outdoor 8,400.00$           5,150.00$           1,750.00$           3,200.00$           21,625.00$         1,000.00$           2,200.00$           43,325.00$         

Newspaper 525.00$              483.00$              105.00$              420.00$              1,680.00$           372.96$              105.00$              3,690.96$           

Online 25,000.00$         25,000.00$         

Theaters 2,346.00$           6,692.15$           1,175.00$           1,410.00$           6,197.35$           705.00$              3,369.50$           21,895.00$         
Total 371,963.96$      

Biloxi-Gulfport
Columbus-

Tupelo
Greenwood- 

Greenville
Hattiesburg- 

Laurel Jackson Meridian
North MS 

(Southaven) Statewide
Total Gross 

Actual
Actual Net 

Amount Paid

Broadcast TV 32,175.00$         14,365.00$         7,475.00$           18,650.00$         40,495.00$         9,110.00$           122,270.00$      103,929.50$      

Cable TV 4,356.80$           1,239.00$           2,458.00$           6,121.00$           771.00$              2,000.00$           16,945.80$         14,403.93$         

CA: BCS Bowls 3,965.00$           2,275.00$           2,440.00$           5,500.00$           13,250.00$         3,000.00$           5,760.00$           36,190.00$         30,761.50$         

Radio 12,610.00$         15,851.00$         3,146.00$           9,672.00$           22,438.00$         6,071.00$           2,185.00$           27,300.00$         99,273.00$         85,745.70$         

Outdoor 8,400.00$           5,150.00$           1,750.00$           3,200.00$           21,625.00$         1,000.00$           2,200.00$           43,325.00$         43,325.00$         

Newspaper 525.00$              483.00$              105.00$              420.00$              1,680.00$           372.96$              105.00$              3,690.96$           3,690.96$           

Online 25,000.00$         25,000.00$         25,000.00$         

Theaters 6,692.83$           2,672.35$           3,369.80$           12,734.98$         12,734.98$         
Total 359,429.74$      319,591.57$      

Gross Advertising Budget by TV DMA

Actual Advertising Expenditure by TV DMA

Budget Summary
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Post Media Buy Report

Advertiser: Mississippi Office of Highway Safety

Campaign: Drive Sober or Get Pulled Over Flight Dates: December 13, 2013 - January 1, 2014
Target Demo: Males 18-34 BCS Bowl Game Flight Dates: December 30, 2013 - January 6, 2014

Biloxi-Gulfport
Columbus-

Tupelo
Greenwood- 

Greenville
Hattiesburg- 

Laurel Jackson Meridian
Memphis (NMS, 

Southaven) Statewide
Total No. of  Ads 

Received
Total No. of Paid 
+ PSAs Received

TV: Paid 67 60 75 68 77 44 391 60%

TV: PSAs 75 9 3 131 33 8 259 40%

650

Cable: Paid 115 80 30 72 219 38 36 590 88%

Cable: PSAs 39 38 77 12%

667

Radio: Paid 363 626 157 312 624 213 50 3,192 5,537 75%

Radio: PSAs 189 351 81 27 322 53 13 800 1,836 25%

7,373

Total Paid 545 766 262 452 920 295 86 3,192 6,518

Total PSAs 264 399 84 158 393 61 13 800 2,172
GRAND TOTAL 809 1165 346 610 1313 356 99 3,992 8,690

TV: Paid TV: PSAs Cable: Paid Cable: PSAs Radio: Paid Radio:PSAs

60% 40% 88% 12% 75% 25%

Overview of Paid Ads - PSAs (Free/Bonus) By TV DMA

60%

40%

TV: Paid

TV: PSAs

88%

12%

Cable: Paid

Cable: PSAs

75%

25%

Radio: Paid

Radio:PSAs
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OVERVIEW OF CREATIVE STRATEGY AND  
MESSAGES FOR MEDIA: TELEVISION AND RADIO

The TV and radio ads for the Drive Sober or Get Pulled Over Holiday Campaign, 2013, were 
produced by Frontier Strategies in order to bring a fresher, high-impact message to the target 
audience. The new TV ad was aired on network, cable and theater screens as outlined in the 
approved media plan and detailed in the post-buy report.

The message in the 30-second TV commercial focused on realistic scenarios with several people 
making the wrong choice about drinking and driving—with the resulting consequences—followed by 
someone making the right choice to not drink and drive, concluding with an enforcement message 
from a member of the Mississippi Highway Patrol, a local Sheriff’s office, and a city police officer. The 
new radio ad mirrors the message of the television ad. 

The scenes in the TV ad clearly demonstrate the horrible consequences that a drunk driver can 
cause to themselves, their family, as well as to another person and their family. In addition to the 
Holiday version, for the sake of efficiency and flexibility, an alternate scene of one of the scenarios 
(switching holiday attire to football attire) was filmed that allowed the spot to be suitable for Super 
Bowl advertising. 

Enclosed is a DVD that includes the Holiday version and the Super Bowl version of the new TV ads. 
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OVERVIEW OF CREATIVE STRATEGY AND  
MESSAGES FOR MEDIA: PRINT AND WEB ADS

In addition to television and radio commercials, which ran statewide for the campaign period, Fron-
tier Strategies developed and produced a newspaper advertisement and utilized web banner ads, 
and placed billboard designs that were run in a well-planned campaign.

For the newspaper ad, Frontier Strategies designed and produced a black and white newspaper ad 
that focused on making the right choice to not drink and drive. The following is a sample of the black 
and white print ad that ran in 23 newspapers across the state. 
 

A message from the Mississippi Department of Public Safety.
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Additionally, a web ad was designed to mirror the print ad. Frontier Strategies utilized an online mar-
keting and re-targeting campaign throughout the state. This animated web ad was attention-getting 
and effective in getting a high number of impressions and click-thrus to the website. The following 
are samples of the web banner ads in all sizes.
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For the outdoor billboard designs, Frontier Strategies utilized designs that were already created from 
previous Drive Sober or Get Pulled Over Campaigns. They were built around the theme of “What’s a 
DUI gonna’ cost?” to mirror the TV, radio and print ad messaging, and the theme of “Next time get 
a designated driver.” We placed 33 billboards across the state as part of the campaign, utilizing the 
following four designs:



13

EARNED MEDIA:

As part of the overall Drive Sober or Get Pulled Over Holiday Campaign, a series of press 
conferences as well as media interviews were held across the state to raise awareness of the 
need to stop impaired driving in Mississippi, and to alert the public about the increased level of law 
enforcement presence during the Holiday Campaign. Many of these press events and included 
victim advocates in addition to staff from the Mississippi Office of Highway Safety (MOHS). 

The following is an outline of the earned media highlights for the campaign: 

December 11, 2013:
• Drive Sober or Get Pulled Over Holiday Campaign Press Conference in Greenwood at Flatland 

Grill Restaurant. 
• Radio interview at WGNL-FM in Greenwood
• Newspaper interview at the Delta Democrat Times (daily newspaper) in Greenville. 

December 12, 2013:
• Drive Sober or Get Pulled Over Holiday Campaign Press Event at Cravin Catfish restaurant in 

Sherman. 
• Radio interviews in Tupelo on WWZD-FM 106.7 (Country)/WWKZ-FM 103.9 (CHR)/WESE-FM 

92.5 (UC) and WSYE-FM 93.3 (AC)/WZLQ-FM 98.5 (Classic Rock)/WWMS-FM 97.5 (Country).
• Radio interview in Columbus on WKOR-FM 94.9 (Country)/WSMS-FM 99.9 (Rock)/WMXU-FM 

106.1 (Blues/Motown).
• Radio interview in Starkville on WMSU-FM 92.1 (UC)/WAJV-FM 98.9 (Urban Spiritual)/WACR-FM 

105.3 (Urban AC). 

December 13, 2013:
• Radio interview in Jackson on the Paul Gallo Show, SuperTalk FM, statewide radio network. 
• Drive Sober or Get Pulled Over Holiday Campaign Press Conference at the Mississippi Office of 

Highway Safety (MOHS) headquarters in Ridgeland. 

December 18, 2013: 
• Radio interview in McComb on WAKH(FM), WAZA(FM), WKJN(FM), WFCG(FM), APF(AM),  

WAKK(AM) 
• Newspaper interview in Brookhaven with the Daily Leader (daily newspaper).
• Newspaper interview in McComb with the Enterprise-Journal (daily newspaper).
• Newspaper interview in Natchez with the Natchez Democrat (daily newspaper).

December 19, 2013:
• Radio interviews in Hattiesburg at WMXI-FM 98.1 (News Talk) and WNSL-FM 100.3 (CHR)/

WZLD-FM 106.3 (UC). 
• Radio interview in Laurel at WBBN-FM 95.9 (Country)/WXRR-FM 104.5 (Classic Rock).
• Newspaper interview in Laurel at the Leader-Call (daily newspaper). 

The following pages are media advisories, press releases and photos from the press conferences:
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MEDIA ADVISORY 
CONTACT:  Twyla Jennings (601) 977-3723 tjennings@dps.ms.gov 
 

“Drive Sober or Get Pulled Over”  
Press Conference to be held in Greenwood  

on Tuesday, December 11 at 11:00 A.M. 

 
Event at Flatland Grill Restaurant in Greenwood will highlight the “Drive Sober or 
Get Pulled Over” Campaign to Stop Impaired Driving During the Holiday Season 

 

(Greenwood, Miss.)—On Tuesday, December 11, the Mississippi Office of Highway Safety (MOHS) will 
hold a press conference in Greenwood to highlight its “Drive Sober or Get Pulled Over” Holiday 
Campaign as part of a high-visibility effort to stop impaired driving. 

As motorists take to the roads this Holiday Season, Mississippi’s law enforcement officers will be out in 
full force to crack down on impaired driving.  

The following outlines details of the  MOHS “Drive Sober or Get Pulled Over” press conference: 

Event: Mississippi’s “Drive Sober or Get Pulled Over” Holiday Campaign Press Conference 

Date/Time: Tuesday, December 11 at 11:00 A.M. 

Location:   Flatland Grill Restaurant, 101 Professional Plaza, in Greenwood, Mississippi  

Speakers: Mississippi Highway Patrol Representatives                                                                            
Sherrel Clark, a victim advocate with Mothers Against Drunk Driving (M.A.D.D.)          
Other law enforcement officials will also be on hand to show their support.   

# # # 
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PRESS RELEASE

CONTACT:  Twyla Jennings (601) 977-3723 tjennings@dps.ms.gov

“Drive Sober or Get Pulled Over” Campaign Launches in Mississippi 
to Stop Impaired Driving During the Holidays

(Greenwood, Miss.)—On Wednesday, December 11, the Mississippi Office of Highway Safety (MOHS) held 
a press conference in Greenwood to highlight its “Drive Sober or Get Pulled Over” Holiday Campaign as 
part of a high-visibility effort to stop impaired driving. The advertising campaign and higher level of law 
enforcement presence will take place from December 13-January 2 as part of a local, state and national 
effort to crack down on impaired driving during the Holiday Season. 

The event was held at Flatland Grill restaurant in Greenwood and also included the announcement of a 
partnership with the restaurant to inform customers with coasters announcing the “Drive Sober or Get 
Pulled Over” message to help deter impaired driving. 

Speakers at the event included Twyla Jennings of the Mississippi Office of Highway Safety, and Sherrel 
Clark—a victim impact speaker with Mothers Against Drunk Driving (M.A.D.D.). Several law enforcement 
officers as well as Law Enforcement Liaison (LEL) members also attended the event to show their support 
for the “Drive Sober or Get Pulled Over” Campaign.

Twyla Jennings with the Mississippi Office of Highway Safety stated, “It’s extremely important to get the 
message out, not just during the holiday season, but year-round, that we must stop impaired driving in or-
der to save lives on Mississippi’s roadways. The “Drive Sober or Get Pulled Over” campaign launching this 
week will help spread the message that people should make the right choice and get a designated driver 
instead of driving impaired. During the holiday season, there are many parties and family gatherings so 
it’s especially important to make sure we avoid any tragedies during this special time of the year. We hope 
all Mississippians will help us spread the message to their friends, family and co-workers to stop impaired 
driving in our state.” 

# # #
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MEDIA ADVISORY 
CONTACT:  Twyla Jennings (601) 977-3723 tjennings@dps.ms.gov 
 

“Drive Sober or Get Pulled Over”  
Press Conference to be held in Sherman  
on Thursday, December 12 at 11:15 A.M. 

 
Event at Cravin Catfish restaurant in Sherman will highlight the “Drive Sober or 
Get Pulled Over” Campaign to Stop Impaired Driving During the Holiday Season 

 

(Sherman, Miss.)—On Thursday, December 12, the Mississippi Office of Highway Safety (MOHS) will hold 
a press conference in Sherman to highlight its “Drive Sober or Get Pulled Over” Holiday Campaign as 
part of a high-visibility effort to stop impaired driving. 

As motorists take to the roads this Holiday Season, Mississippi’s law enforcement officers will be out in 
full force to crack down on impaired driving.  

The following outlines details of the  MOHS “Drive Sober or Get Pulled Over” press conference: 

Event: Mississippi’s “Drive Sober or Get Pulled Over” Holiday Campaign Press Conference 

Date/Time: Thursday, December 12 at 11:15 A.M.  

Location:   Cravin Catfish restaurant, 242 1st Avenue in Sherman, Mississippi 

Speakers: Mississippi Highway Patrol Representatives       

Law Enforcement Liaison (LEL) Representatives 

Casey Wood—a local victim advocate speaker to raise awareness about impaired 
driving.  

# # # 
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FOR IMMEDIATE RELEASE—December 12, 2013

CONTACT:  Twyla Jennings (601) 977-3723 tjennings@dps.ms.gov

“Drive Sober or Get Pulled Over” Campaign Launches in Mississippi 
to Stop Impaired Driving During the Holidays

(Sherman, Miss.)—On Wednesday, December 12, the Mississippi Office of Highway Safety (MOHS) held a 
press conference in Sherman to highlight its “Drive Sober or Get Pulled Over” Holiday Campaign as part of 
a high-visibility effort to stop impaired driving. The advertising campaign and higher level of law enforce-
ment presence will take place from December 13-January 2 as part of a local, state and national effort to 
crack down on impaired driving during the Holiday Season. 

The event was held at Cravin Catfish restaurant in Sherman. Speakers at the event included Twyla Jen-
nings of the Mississippi Office of Highway Safety, and Casey Wood—a victim impact speaker with Mothers 
Against Drunk Driving (M.A.D.D.). Several law enforcement officers as well as Law Enforcement Liaison 
(LEL) members also attended the event to show their support for the “Drive Sober or Get Pulled Over” 
Campaign.

Twyla Jennings with the Mississippi Office of Highway Safety stated, “It’s extremely important to get the 
message out, not just during the holiday season, but year-round, that we must stop impaired driving in or-
der to save lives on Mississippi’s roadways. The “Drive Sober or Get Pulled Over” campaign launching this 
week will help spread the message that people should make the right choice and get a designated driver 
instead of driving impaired. During the holiday season, there are many parties and family gatherings so 
it’s especially important to make sure we avoid any tragedies during this special time of the year. We hope 
all Mississippians will help us spread the message to their friends, family and co-workers to stop impaired 
driving in our state.” 

# # #
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MEDIA ADVISORY 
CONTACT:  Twyla Jennings (601) 977-3723 tjennings@dps.ms.gov 
 

“Drive Sober or Get Pulled Over” Press Conference to be held 
in Ridgeland on Friday, December 13 at 10:00 A.M. 

 
Event will highlight the kickoff of Mississippi’s Campaign  

to Target Drunk Drivers During the Holiday Season 
 

(Ridgeland, Miss.)—On Friday, December 13, the Mississippi Department of Public Safety, Office of 
Highway Safety (MOHS) will hold a press conference in Ridgeland at its local Highway Safety Office to 
launch its “Drive Sober or Get Pulled Over” Holiday Campaign to stop impaired driving.  

From December 13 through January 2, law enforcement will be out in force for a high-visibility effort as 
part of the annual nationwide “Drive Sober or Get Pulled Over” crackdown on drunk driving during the 
Holiday Season.  In addition to a higher level of enforcement to impaired drivers, an advertising 
campaign will launch Friday across the state to deliver the “Drive Sober or Get Pulled Over” message.  

The following outlines details of the  MOHS “Drive Sober or Get Pulled Over” press conference: 

Event: Mississippi’s “Drive Sober or Get Pulled Over” Holiday Campaign Kickoff 

Date/Time: Friday, December 13 at 10:00 A.M. 

Location:   Mississippi Office of Highway Safety located at 1025 Northpark Drive in Ridgeland. 
Driving Directions: From downtown Jackson, take I-55 North to the County Line Road exit 
and go East. Stay on County Line Road going East until it runs out into Old Canton Road. 
Take a Left on Old Canton Road and follow it to Lake Harbour Drive. Then take a Left on 
Lake Harbour Drive and follow it to Northpark Drive. Take a Left on Northpark Drive and 
the MOHS Building will be on your left at 1025 Northpark Drive in Ridgeland.  

Speakers: Mississippi Department of Public Safety (DPS) Commissioner Albert Santa Cruz 
Mississippi Highway Patrol Commissioner Donnell Berry 
MOHS Office Director Shirley Thomas 
Ms. Prisca Patrick—a victim impact speaker with Mothers Against Drunk Driving 
(M.A.D.D.)                                                                                                                            
Mississippi Highway Patrol and local law enforcement officers will also be on hand as 
part of the event.  

# # # 
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FOR IMMEDIATE RELEASE—December 13, 2013

CONTACT:  Twyla Jennings (601) 977-3723 tjennings@dps.ms.gov

“Drive Sober or Get Pulled Over” Campaign Begins in Mississippi To 
Target Impaired Driving During the Holidays

(Ridgeland, Miss.)—On Friday, December 13, the Mississippi Department of Public Safety, Office of High-
way Safety (MOHS) held a press conference in Ridgeland at its local Highway Safety Office to launch its 
“Drive Sober or Get Pulled Over” Holiday Campaign to stop impaired driving. 

From December 13 through January 2, law enforcement will be out in force for a high-visibility effort as 
part of the annual nationwide “Drive Sober or Get Pulled Over” crackdown on drunk driving during the 
Holiday Season.  In addition to a higher level of enforcement to stop impaired drivers, a new advertising 
campaign will launch today across the state to deliver the “Drive Sober or Get Pulled Over” message. 

Speakers at the press conference included Mississippi Department of Public Safety (DPS) Commissioner 
Albert Santa Cruz; Mississippi Highway Patrol Commissioner Donnell Berry; MOHS Office Director Shirley 
Thomas; and Ms. Prisca Patrick—a victim impact speaker with Mothers Against Drunk Driving (M.A.D.D.). 
Mississippi Highway Patrol and local law enforcement officers were also be on hand as part of the event. 

MOHS Office Director Shirley Thomas stated, “It’s extremely important to get the message out, not just 
during the holiday season, but year-round, that we must stop impaired driving in order to save lives on 
Mississippi’s roadways. The “Drive Sober or Get Pulled Over” campaign launching this week will help 
spread the message that people should make the right choice and get a designated driver instead of 
driving impaired. During the holiday season, there are many parties and family gatherings so it’s especially 
important to make sure we avoid any tragedies during this special time of the year. We hope all Mississip-
pians will help us spread the message to their friends, family and co-workers to stop impaired driving in 
our state.” 

# # #
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PRESS EVENT PHOTOS

Mississippi Office of Highway Safety 
Director Shirley Thomas, Ridgeland 
Press Conference, December 13

Mississippi Highway Patrol Lt. 
Colonel Kevin Myers, Ridgeland 
Press Conference, December 13

Greenwood Press Conference, December 11Sherman Press Event, December 12

Mississippi Department of Public Safety Commissioner 
Albert Santa Cruz, Ridgeland Press Conference, 
December 13

Victim advocate speaker, Prisca 
Patrick, Ridgeland Press Conference, 
December 13
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INTERVIEW PHOTOS

Radio interview in Laurel Radio interview in Laurel

Radio interview in TupeloRadio interview in Columbus

Radio interview in Starkville Radio interview in Hattiesburg
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MEDIA MONITORING
As part of post-campaign analysis, we provided media monitoring with the following report of 
news stories generated by the earned media efforts of the Drive Sober or Get Pulled Over Holiday 
Campaign.

The following listings and tables outline media monitoring including the media outlet, date, name,
city, circulation and dollar value in ad equivalency.

Broadcast Media Coverage Report
Total Story Count: 101 
Total Calculated Ad Equivalency:   $24,162
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NEWSPAPER MEDIA COVERAGE REPORT

 

# Inches Date Paper Name City ST Frequency Circ County  Media Value 

27 12/12/2013 COMMONWEALTH GREENWOOD MS DAILY 8,330 LEFLORE 305.1
16 12/12/2013 GEORGE CO TIMES LUCEDALE MS WEEKLY 5,544 GEORGE 89.6
61 12/16/2013 HATTIESBURG AMERICAN HATTIESBURG MS DAILY 26,509 FORREST 2928
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# Inches Date Paper Name City ST Frequency Circ County  Media Value 

18.5 12/13/2013 PICAYUNE ITEM PICAYUNE MS DAILY 6,093 PEARL RIVER 226.625
13.75 12/13/2013 DAILY JOURNAL TUPELO MS DAILY 34,322 LEE 352
14.75 12/13/2013 DAILY JOURNAL TUPELO MS DAILY 34,322 LEE 377.6
15.5 12/15/2013 DAILY JOURNAL TUPELO MS DAILY 34,322 LEE 396.8
27 12/17/2013 BOLIVAR COMMERCIAL CLEVELAND MS DAILY 7,738 BOLIVAR 263.25
22 12/17/2013 CLINTON COURIER CLINTON MS BI-WEEKLY 9,000 HINDS 220
4.5 12/18/2013 CHICKASAW JOURNAL HOUSTON MS WEEKLY 2,704 CHICKASAW 46.8

27.25 12/19/2013 DAILY LEADER BROOKHAVEN MS DAILY 7,249 LINCOLN 305.2
8.5 12/19/2013 POPLARVILLE DEMOCRAT POPLARVILLE MS WEEKLY 2,105 PEARL RIVER 42.925
17 12/21/2013 NATCHEZ DEMOCRAT NATCHEZ MS DAILY 10,979 ADAMS 325.55
10 12/23/2013 ENTERPRISE-JOURNAL McCOMB MS DAILY 12,147 PIKE 141.1
9 12/23/2013 COMMERCIAL DISPATCH COLUMBUS MS DAILY 13,823 LOWNDES 106.2

10 12/24/2013 DEMOCRAT SENATOBIA MS WEEKLY 3,948 TATE 83.5
10 12/24/2013 DELTA DEMOCRAT-TIMES GREENVILLE MS DAILY 11,922 WASHINGTON 188
9 12/24/2013 DAILY LEADER BROOKHAVEN MS DAILY 7,249 LINCOLN 100.8
9 12/24/2013 VICKSBURG POST VICKSBURG MS DAILY 14,245 WARREN 138.51
9 12/24/2013 DAILY TIMES LEADER WEST POINT MS DAILY 2,610 CLAY 63
9 12/24/2013 CHRONICLE LAUREL MS WEEKLY 4,368 JONES 65.52
9 12/24/2013 DAILY JOURNAL TUPELO MS DAILY 34,322 LEE 230.4
9 12/24/2013 MERIDIAN STAR MERIDIAN MS DAILY 20,531 LAUDERDALE 219.6

10 12/25/2013 LAWRENCE CO PRESS MONTICELLO MS WEEKLY 3,442 LAWRENCE 73.5
6 12/25/2013 RANKIN CO NEWS BRANDON MS WEEKLY 8,216 RANKIN 42

10 12/25/2013 SEA COAST ECHO BAY ST LOUIS MS WEEKLY 6,488 HANCOCK 110
10 12/25/2013 RANKIN CO NEWS BRANDON MS WEEKLY 8,216 RANKIN 70
9 12/25/2013 PRENTISS HEADLIGHT PRENTISS MS WEEKLY 2,581 EFFERSON DAV 52.83
9 12/25/2013 JASPER CO NEWS BAY SPRINGS MS WEEKLY 2,494 JASPER 58.5
9 12/25/2013 CHOCTAW PLAINDEALER ACKERMAN MS WEEKLY 1,233 CHOCTAW 46.8
9 12/25/2013 SPIRIT OF MORTON MORTON MS WEEKLY 1,500 SCOTT 54
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9 12/25/2013 WINSTON CO JOURNAL LOUISVILLE MS WEEKLY 3,416 WINSTON 104.4
9 12/25/2013 COPIAH CO COURIER HAZLEHURST MS WEEKLY 3,981 COPIAH 73.17
9 12/25/2013 SMITH CO REFORMER RALEIGH MS WEEKLY 2,470 SMITH 65.25
9 12/25/2013 PROGRESS PONTOTOC MS WEEKLY 6,283 PONTOTOC 68.85
9 12/25/2013 SCOTT CO TIMES FOREST MS WEEKLY 4,831 SCOTT 67.5
9 12/25/2013 NESHOBA DEMOCRAT PHILADELPHIA MS WEEKLY 7,435 NESHOBA 68.85
9 12/25/2013 BELZONI BANNER BELZONI MS WEEKLY 1,519 HUMPHREYS 42.3
9 12/25/2013 MESSENGER OKOLONA MS WEEKLY 1,165 CHICKASAW 40.5

10 12/26/2013 TYLERTOWN TIMES TYLERTOWN MS WEEKLY 2,844 WALTHALL 69
10 12/26/2013 SIMPSON CO NEWS MENDENHALL MS WEEKLY 2,066 SIMPSON 77.5
10 12/26/2013 MAGEE COURIER MAGEE MS WEEKLY 3,176 SIMPSON 77.5
10 12/26/2013 NORTH MS HERALD WATER VALLEY MS WEEKLY 2,840 YALOBUSHA 40.8
10 12/26/2013 SUN SENTINEL CHARLESTON MS WEEKLY 2,442 TALLAHATCHIE 53
10 12/26/2013 SOUTHERN HERALD LIBERTY MS WEEKLY 990 AMITE 45
10 12/26/2013 RECORD OCEAN SPRINGS MS WEEKLY 2,568 JACKSON 96.5
10 12/26/2013 CALHOUN CO JOURNAL BRUCE MS WEEKLY 3,702 CALHOUN 58.7
10 12/26/2013 D'IBERVILLE PRESS BILOXI MS WEEKLY 5,659 HARRISON 120
10 12/26/2013 SOUTH REPORTER HOLLY SPRINGS MS WEEKLY 5,018 MARSHALL 60
10 12/26/2013 COLUMBIAN-PROGRESS COLUMBIA MS WEEKLY 4,584 MARION 85
10 12/26/2013 MS LINK JACKSON MS WEEKLY 2,450 HINDS 80
16 12/26/2013 THE GAZETTE OCEAN SPRINGS MS WEEKLY 1,750 JACKSON 110.4
29 12/26/2013 BOLIVAR COMMERCIAL CLEVELAND MS DAILY 7,738 BOLIVAR 282.75
9 12/26/2013 COURIER COFFEEVILLE MS WEEKLY 1,830 YALOBUSHA 28.8
9 12/26/2013 COMMONWEALTH GREENWOOD MS DAILY 8,330 LEFLORE 101.7
9 12/26/2013 PORT GIBSON REVEILLE PORT GIBSON MS WEEKLY 2,269 CLAIBORNE 45
9 12/26/2013 POPLARVILLE DEMOCRAT POPLARVILLE MS WEEKLY 2,105 PEARL RIVER 45.45
9 12/26/2013 WAYNE CO NEWS WAYNESBORO MS WEEKLY 3,912 WAYNE 58.41
9 12/26/2013 THE GAZETTE OCEAN SPRINGS MS WEEKLY 1,750 JACKSON 62.1
9 12/26/2013 FAYETTE CHRONICLE FAYETTE MS WEEKLY 1,700 JEFFERSON 31.5
9 12/26/2013 GEORGE CO TIMES LUCEDALE MS WEEKLY 5,544 GEORGE 50.4
9 12/26/2013 GREENE CO HERALD LEAKESVILLE MS WEEKLY 2,783 GREEN 50.4
9 12/26/2013 QUITMAN CO DEMOCRAT MARKS MS WEEKLY 1,427 QUITMAN 45
9 12/26/2013 BANNER-INDEPENDENT BOONEVILLE MS WEEKLY 5,000 PRENTISS 82.8
9 12/26/2013 NEWS EXCHANGE NEW ALBANY MS WEEKLY 4,500 UNION 85.5
9 12/26/2013 RANKIN RECORD FLOWOOD MS WEEKLY 4,346 RANKIN 68.85
9 12/26/2013 WOODVILLE REPUBLICAN WOODVILLE MS WEEKLY 2,550 WILKERSON 54
9 12/26/2013 NORTHSIDE SUN JACKSON MS WEEKLY 9,470 HINDS 112.5
9 12/26/2013 WINONA TIMES WINONA MS WEEKLY 2,942 MONTGOMERY 64.08

13.75 12/26/2013 WINONA TIMES WINONA MS WEEKLY 2,942 MONTGOMERY 97.9
9 12/26/2013 CARTHAGINIAN CARTHAGE MS WEEKLY 4,893 LEAKE 62.1
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9 12/26/2013 ENTERPRISE-TOCSIN INDIANOLA MS WEEKLY 6,081 SUNFLOWER 53.55
9 12/26/2013 CONSERVATIVE CARROLLTON MS WEEKLY 1,060 CARROLL 49.05
9 12/26/2013 NATCHEZ DEMOCRAT NATCHEZ MS DAILY 10,979 ADAMS 172.35
9 12/26/2013 STAR-HERALD KOSCIUSKO MS WEEKLY 5,520 ATTALA 62.82
9 12/26/2013 CLARKE CO TRIBUNE QUITMAN MS WEEKLY 1,427 CLARKE 45
9 12/26/2013 RICHTON DISPATCH RICHTON MS WEEKLY 1,739 PERRY 36.9
9 12/26/2013 BALDWYN  NEWS BALDWYN MS WEEKLY 1,279 PRENTISS 49.95
9 12/26/2013 KEMPER CO MESSENGER DEKALB MS WEEKLY 1,946 KEMPER 39.6

32.5 12/27/2013 DAILY TIMES LEADER WEST POINT MS DAILY 2,610 CLAY 227.5
9 12/27/2013 PANOLIAN BATESVILLE MS WEEKLY 4,846 PANOLA 99
9 12/27/2013 NEW ALBANY GAZETTE NEW ALBANY MS WEEKLY 5,923 UNION 74.43
9 12/27/2013 WILK-AMITE RECORD GLOSTER MS WEEKLY 1,279 AMITE 45
9 12/28/2013 PICAYUNE ITEM PICAYUNE MS DAILY 6,093 PEARL RIVER 110.25

10 12/28/2013 DAILY CORINTHIAN CORINTH MS DAILY 6,714 ALCORN 136.5
9 12/28/2013 DAILY CORINTHIAN CORINTH MS DAILY 6,714 ALCORN 122.85
9 12/29/2013 STARKVILLE DAILY NEWS STARKVILLE MS DAILY 6,036 OKTIBBEHA 100.8
9 12/29/2013 BOLIVAR COMMERCIAL CLEVELAND MS DAILY 7,738 BOLIVAR 87.75

15 12/30/2013 COMMERCIAL DISPATCH COLUMBUS MS DAILY 13,823 LOWNDES 177
19.25 12/30/2013 COMMONWEALTH GREENWOOD MS DAILY 8,330 LEFLORE 217.525
18.75 12/30/2013 DAILY JOURNAL TUPELO MS DAILY 34,322 LEE 480
29.75 12/31/2013 DELTA DEMOCRAT-TIMES GREENVILLE MS DAILY 11,922 WASHINGTON 559.3

9 01/01/2014 STARKVILLE DAILY NEWS STARKVILLE MS DAILY 6,036 OKTIBBEHA 100.8
16 01/01/2014 PRENTISS HEADLIGHT PRENTISS MS WEEKLY 2,581 EFFERSON DAV 93.92
6 01/01/2014 NEW ALBANY GAZETTE NEW ALBANY MS WEEKLY 5,923 UNION 49.62
7 01/01/2014 TISHOMINGO JOURNAL BELMONT MS WEEKLY 1,797 TISHOMINGO 35

16 01/01/2014 NEW ALBANY GAZETTE NEW ALBANY MS WEEKLY 5,923 UNION 132.32
9 01/02/2014 GEORGE CO TIMES LUCEDALE MS WEEKLY 5,544 GEORGE 50.4
9 01/02/2014 STAR-HERALD KOSCIUSKO MS WEEKLY 5,520 ATTALA 62.82

13 01/02/2014 MAGEE COURIER MAGEE MS WEEKLY 3,176 SIMPSON 100.75
19 01/02/2014 GREENE CO HERALD LEAKESVILLE MS WEEKLY 2,783 GREEN 106.4
6 01/03/2014 NEW ALBANY GAZETTE NEW ALBANY MS WEEKLY 5,923 UNION 49.62

29 01/03/2014 PRESS REGISTER CLARKSDALE MS DAILY 6,290 COAHOMA 282.75
9 01/03/2014 WILK-AMITE RECORD GLOSTER MS WEEKLY 1,279 AMITE 45

11 01/07/2014 COMMERCIAL DISPATCH COLUMBUS MS DAILY 13,823 LOWNDES 129.8
8 01/08/2014 SPIRIT OF MORTON MORTON MS WEEKLY 1,500 SCOTT 48

16 01/08/2014 NEWS-COMMERCIAL COLLINS MS WEEKLY 3,244 COVINGTON 64
14.5 01/09/2014 SIMPSON CO NEWS MENDENHALL MS WEEKLY 2,066 SIMPSON 112.375
15 01/09/2014 CONSERVATIVE CARROLLTON MS WEEKLY 1,060 CARROLL 81.75
28 01/18/2014 CLARION LEDGER JACKSON MS DAILY 115,223 HINDS 3823.68
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