Media Activity this Period in Support of  2013 Labor Day Drive Sober or Get Pulled Over
 

Paid Media

Approximate funds spent on paid media this reporting period:

	Total
	TV ads
	Radio ads
	Print ads
	Billboards
	Other
 (Online)

	 $324,827.07
 
	 $151,902.65 
	   $72,280.90 
	  $22,468.52 
	  $43,175.00 
	 $35,000.00 


 

Approximate numbers of paid advertisements broadcast this reporting period:

TV spots: 1151
Radio spots: 5065        Print ads: 37         Billboards: 33 locations     
Movie Screenings: N/A                   Internet: 4,880,081 impressions, 5180 visits    
Other:   N/A
Earned Media

 

Press conferences held this month: 1    

TV/Radio/Print news stories aired this month:  70            Earned Media Value $87,710  
Bonus TV ads:  1005
 
Value:  $99,604   
Bonus Radio ads: 1837
Value:  $25,596  
Bonus Outdoor boards:  N/A   
Other:  N/A
Name of person submitting this report:  Quinton Dickerson
Phone: 601-856-1544  

e-mail:  Quinton@Frontier.ms  
