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Background 
 

The State of Mississippi’s Office of Highway Safety oversaw the completion of an annual driver 

awareness survey during the months of November and December 2013.  Results from the survey provide 

the State of Mississippi with data to determine level of awareness of traffic safety messages, sources of 

information, self-reported behaviors and perceived risk of an enforcement consequence for not 

complying with important traffic laws.   

 

The Office of Highway Safety worked with Preusser Research Group, Inc. (PRG) to develop a one-page 

questionnaire that included key questions recommended jointly by The National Highway Traffic Safety 

Administration and Governor’s Highway Safety Association.  Topical areas covered in the survey 

included demographic information, belt use, drinking and driving and speeding.  Survey questions 

probed respondents’ recent exposure to traffic safety messages and perceived risk of enforcement if not 

acting in compliance with traffic safety laws.  A copy of the survey can be found on Page 11. 

 

2013 Survey Characteristics 
 

PRG collected 1,260 surveys across five 

Mississippi Driver License Offices. 

Table 1 displays the dates and number of surveys 

collected per survey location.   

 

PRG collected surveys in five Designated Market 

Areas (DMA).  A DMA is a collection of 

counties that receives television programming 

and radio primarily from a “hub” location.  

Overall, ten DMAs serve television and radio to 

the state of Mississippi.  Figure 1 provides an 

outline of the ten DMAs.  Red stars indicate the 

five DMAs included in the annual survey. Four 

of five DMAs included in the survey 

(Greenville-Greenwood, Jackson, Meridian, 

Biloxi-Gulfport) receive television and radio 

from in-State broadcasters.  A fifth DMA is 

served television and radio from Memphis, TN.  

In this DMA, the majority of news, 

advertisements, programming, etc. is focused 

more on the Memphis, TN area, but not to the 

exclusion of the entire DMA area.

 

 

 
Location Survey Dates N 

Greenwood November 13, 14, 16 249 
Gulfport November 18, 19 255 
Jackson December 2, 3, 4 253 
Meridian November 26, 28 252 
Olive Branch November 18, 19 251 

Total  1,260 

 

 

 

Jackson, MS 

Greenville- 
Greenwood, MS  

Baton Rouge, LA 

Memphis, TN 

New Orleans, LA 

Hattiesburg-

Laurel, MS 

Mobile, AL 

Meridian, MS 

Columbus, MS 

Biloxi-Gulfport, MS 

Figure 1.  
Designated Market Areas of Mississippi  

 

Table 1.  

Survey Locations 

The survey work presented here was funded 

by a grant from the Mississippi Office of 

Highway Safety [Grant # 14-PT-880-1]. 
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Respondent characteristics are presented in 

Figures 2 and 3.  Male and female respondents 

were equally represented in the survey 

sample.  White and Black respondents 

were represented in proportions similar to 

the U.S. Census (2012) for Mississippi.  

Similarly, the proportion of respondents 

identifying themselves of Hispanic/Latin 

origin resembled that indicated by the 

U.S. Census. 

The survey sample included respondents 

of all ages (Figure 3).  More than half 

(57%) of the respondents were between 

25-54 years of age.  Compared to U.S. 

Census figures, the survey sample 

included a large proportion of young 

respondents (21% were < 25 years of age) 

and a small proportion of older 

respondents (21% were 55+ years of age).  

That is expected in these types of surveys 

due to patterns in licensing among 

different age groups; young people visit 

the driver licensing office more often than older people. 

 

 

 

  

Figure 2.  

Respondent Sex and Race/Ethnicity 
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Figure 3.  

Respondent Age 
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Figure 4. 

Percent Exposed to Enforcement Messages 

Figure 5. 
Sources of Seat Belt Enforcement Information 

Figure 6. 
Perceived Likelihood of a Ticket for  

Not Wearing a Seat Belt 

Seat Belt Awareness 

The survey included a series of questions 

regarding awareness of seat belt messages, 

source(s) of messages and perceived risk of a 

ticket for not complying with the State of 

Mississippi’s seat belt law. 
 

Did drivers encounter seat belt 

enforcement messages in past 30 days?  
 

Survey respondents, more often than not (61%), 

reported recent exposure to messages regarding 

seat belt enforcement (Figure 4).  Respondents 

in Greenwood reported the most exposure 

(77%).  A majority of respondents in 

Jackson (66%), Meridian (61%), and Biloxi 

(60%) also reported exposure.  Less than half of 

the respondents in Olive Branch (43%), in the 

Memphis DMA, reported recent exposure.  

Respondents everywhere were less aware of 

nighttime enforcement messages (61% vs 31%).  
 

What were the sources of seat belt 

enforcement information? 

Television was the most common source for seat 

belt enforcement information (38%), followed by 

radio (21%) and then newspapers (9%).  Posters, 

other sources, and police checkpoints also 

garnered some responses.  Respondents indicated 

the internet and brochures least often as a source 

of information (Figure 5). 
 

What is the perceived likelihood of a ticket 

for not wearing a seat belt? 

Most respondents perceived the risk of a ticket for 

not using a seat belt as “very likely” (48%) or 

“somewhat likely” (31%).  Few respondents (6%) 

thought a seat belt ticket as “very unlikely” 

(Figure 6).  Respondents expressed much higher 

perceived risk of an arrest for drunk driving (“very 

likely” 73%) and higher risk for a ticket if 

speeding (58%) compared to a “very likely” risk 

of a ticket if unbuckled (48%).    
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Figure 7. 

Sources of Drunk-Driving Enforcement Messages 

Figure 8. 
Perceived Likelihood of a Ticket for  

Drunk Driving 

Alcohol Awareness 

The survey included a series of questions regarding 

awareness of alcohol messages, source(s) of messages 

and perceived risk of a getting arrested if driving 

drunk. 

 

Did drivers recently encounter drunk-driving 

enforcement messages? 

The survey results indicate that a solid majority of the respondents (68%) recently saw or heard 

enforcement information regarding drunk-driving.  Among the five cities included in the survey, 

awareness of drunk- driving enforcement efforts was higher in Jackson (75%), Greenwood (73%) and 

Biloxi (71%), and somewhat lower in Meridian (67%).  Awareness of drunk driving enforcement efforts 

was noticeably lower in Olive Branch (52%), in the Memphis DMA, compared to the other DMAs. 

 

What were the sources of drunk-driving 

enforcement information?  

Television (50%), by far, was the most common 

source of information among the respondents, 

followed by radio (22%), and then the 

newspaper (13%).  Other sources of information 

like posters, other sources, police checkpoints, 

the internet and brochures were also reported by 

respondents but less often (see Figure 7).   

 

What is the perceived likelihood of arrest 

for drunk driving?  

Most Mississippians appear to believe that an 

arrest is likely when someone drives drunk.  

The vast majority of respondents (91%) 

perceived a driver’s chance of arrest as 

“very/somewhat likely” (Figure 8).  Nearly 

three-quarters (73%) of the respondents 

thought an arrest for drunk driving is “very 

likely” and that was much higher than the 

perceived risk of a ticket for speeding or a seat 

belt violation.  Perceived risk of arrest for 

drunk driving was consistently high in all of 

the survey cities and few respondents 

perceived the chance of arrest as “unlikely.”  
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Figure 9. 

Sources of Speed Enforcement Messages 

Figure 10. 
Perceived Likelihood of a Ticket for  

Speeding 

Speed Awareness 

The survey included a series of questions regarding awareness of speeding messages, source(s) of 

messages and perceived risk of a getting arrested if speeding. 
 

Did drivers encounter speed enforcement 

messages in past 30 days? 

Forty-six percent of the survey respondents reported 

recent exposure to messages regarding speed 

enforcement.  Respondents in Greenwood reported the 

most exposure (56%) followed by respondents in Jackson 

(50%).  Respondents in Meridian (44%), Biloxi (43%) 

and Olive Branch (40%) reported similar levels of 

exposure.   

   

 What were the sources of 

speed enforcement information? 

Respondents reported television as the most 

common source for speed enforcement 

information (27%).  Respondents indicated 

radio as the second most common source of 

information (14%).  Newspapers, other 

sources, posters and police checkpoints were 

mentioned by five-to-ten percent of the 

respondents, and less than five percent of the 

respondents indicated internet and brochures 

as a source of their information (Figure 9).  
 

 

What is the perceived likelihood of a ticket 

for speeding? 

A majority of respondents perceived the risk of 

receiving a ticket for speeding as “very likely” 

(58%) and close to a third (32%) thought it 

“somewhat likely” (Figure 10).  That put perceived 

risk of a speeding ticket somewhere between the 

perceived risk of receiving a seat belt ticket (lower) 

and an arrest for drunk driving (higher).  Less than 

ten percent of the respondents thought it “unlikely” 

to receive a ticket if speeding.ave   
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Respondent Characteristics 

Did awareness or perceived risk of a ticket/arrest differ by respondent characteristics?  

Table 2 displays notable differences found when 

looking at exposure to messages and perceived 

risk by respondent characteristics.  The table 

columns are organized into categories: Seat Belt 

Enforcement; Drunk Driving Enforcement; and 

Speed Enforcement.  The table rows display the 

statistically significant differences found per 

sex, race, age, and survey city for each of the 

categories.  “No Difference” is indicated if no 

statistically significant difference was observed 

(at p <.02). 

 

 

Table 2. 

Highlights for Respondent Characteristics 

 
 Seat Belt Enforcement Drunk-Driving Enforcement Speed Enforcement 

 
Exposure to  
Messages 

Perceived Risk 
of a Ticket 

Exposure to  
Messages 

Perceived Risk 
of Arrest 

Exposure to  
Messages 

Perceived Risk 
of a Ticket 

Sex No Difference 

Female 
respondents 

perceived 
higher risk of a 

ticket 

No Difference No Difference No Difference 

Female 
respondents 

perceived 
higher risk of a 

arrest 

  (p <.01)    (p <.02) 

Race 

More Black 
respondents 

exposed to day 
and night 
Messages 

Black 
respondents 
perceived a 

higher risk of a 
ticket 

More Black 
respondents 
exposed to 
messages 

Black 
respondents 
perceived a 

higher risk of a 
arrest 

More Black 
respondents 
exposed to 
messages 

Black 
respondents 
perceived a 

higher risk of a 
ticket 

 (p <.01) (p <.01) (p <.01) (p <.01) (p <.01) (p <.01) 

Age 

More younger 
respondents 

exposed to night 
belt messages 

Younger 
respondents 

perceived less 

risk of a ticket  

No Difference No Difference No Difference No Difference 

 (p <.01) (p <.01)     

City of 
Survey 

Highest 
exposure in 
Greenwood; 

lowest in Olive 
Branch 

No Difference 

Highest 
exposure in 
Jackson and 
Greenwood; 

lowest in Olive 
Branch 

No Difference 

Highest 
exposure in 
Greenwood; 

lowest in Olive 
Branch  

No Difference 

 (p <.01)  (p <.01)  (p <.01)  
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Seat Belts   

Sex and age of respondent made no appreciable 

difference in regards to exposure to seat belt 

enforcement messages.  Race, however, did 

make a difference.  A larger proportion of the 

Black respondents than White respondents (69% 

vs. 49%) reported recent exposure.  A larger 

proportion of Black respondents also reported 

exposure to messages about seat belt 

enforcement at night compared to White 

respondents (47% vs. 20%).  Awareness of 

messages regarding seat belt enforcement at 

night also diminished with increasing age.  As 

previously mentioned, respondents in 

Greenwood indicated the highest level of 

exposure and respondents in Olive Branch 

showed the lowest. 

When asked about the risk of receiving a seat 

belt ticket for non-use, sex, race and age all 

made a difference and survey location did not.  

Black respondents were most likely to perceive 

the risk of a ticket as “very likely” (59%) 

followed by female respondents (53%). The 

youngest respondents (ages 16-18) were least 

likely to perceive the risk “very likely” (36%).  

Few respondents regardless of sex, age or race 

thought it “very unlikely” to receive a ticket for 

not obeying the law.  

Drunk-Driving  

Sex and age of respondent made no appreciable 

difference in regards to exposure to drunk-

driving enforcement messages.  Exposure did, 

however, differ by race and survey location.  

 

More Black respondents than White respondents 

(73% vs. 65%) indicated recent exposure to 

drunk-driving enforcement messages.  The 

survey indicated higher levels of exposure to 

drunk-driving messages in Jackson and 

Greenwood (75% and 73%, respectively) and 

the lowest level of exposure in Olive Branch 

(52%). 

Sex, age and location did not make a difference 

on perception of arrest for drunk-driving.  

Perception did differ by race.  More Black 

respondents than White (79% vs. 68%) 

perceived the risk of getting arrested for drunk-

driving as “very likely.”  

Speeding 

Race and survey location made a difference in 

regards to exposure to speed enforcement 

messages.  More Black respondents than White 

(59% vs. 38%) indicated they had recently read, 

seen or heard a speed enforcement message.  

Respondents in Greenwood indicated the 

highest level of exposure and respondents in 

Olive Branch were least likely to have seen a 

message (56% vs. 40%).  

When asked about the risk of receiving a ticket 

for speeding, only sex and race showed a 

difference.  Female respondents, more so than 

male (60% vs. 56%), perceived the risk of a 

speeding ticket as “very likely.”  More Black 

respondents than White (73% vs. 48%) 

perceived the risk of a speeding ticket as “very 

likely.” 
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Figure 11. 
Recognizes Traffic Safety Slogan 

 

Figure 12. 
Percent Exposed to Enforcement Messages 

 

Slogan Awareness 
 

How well known are Mississippi’s 

highway safety slogans? 
 

Mississippi drivers are well aware of the Click 

It or Ticket slogan.  More than 90% know the 

slogan, regardless of where in the State they are 

located. The latest survey results indicated 92% 

recognition of the slogan (Figure 11).  

Recognition has remained above 90% since the 

survey question was first asked in 2011. 

 

The Drive Sober or Get Pulled Over slogan has 

not been around as long as the Click It or Ticket 

slogan.  Nevertheless, this alcohol enforcement slogan has quickly gained recognition.  In just two 

years’ time since the introduction of the slogan, approximately half of those asked (51%) recognized the 

slogan. 

 

 

 

Change in Message Exposure and  

Risk of Ticket/Arrest 
 

 

Did exposure to enforcement messages 

change from 2012 to 2013? 
 
 

Awareness of traffic enforcement messages 

decreased from 2012 to 2013 (Figure 12).   

Reported exposure to messages concerning 

seat belt, drunk-driving and speed 

enforcement all decreased (p<.02).   

 

Decreases were evident in nearly all of the 

DMAs with only a handful of exceptions, 

none of these statistically significant; the 

lack of statistical significance among the 

individual DMA results was likely due to 

low sample size.   
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Figure 13. 
Believes Ticket/Arrest is “Very Likely” 

 

Did perceived risk of a ticket/arrest      

change from 2012 to 2013?  

 

The results were mixed on perception of risk.  

The perceived risk of a seat belt ticket 

decreased (p<.01).  The decrease appeared 

across all DMAs with the exception of Olive 

Branch, where perceived risk was lowest to 

begin with and remained lowest in 2013.   

 

Perceived risk of a drunk-driving arrest or a 

ticket for speeding remained virtually 

unchanged from 2012 to 2013. 

 

 

 

Survey Highlights 
 

  A majority of Mississippians reported recent exposure to seat belt and drunk-driving enforcement 

messages:  Seat Belt Enforcement (61%); Drunk-Driving Enforcement (68%); Speeding Enforcement (46%). 
 

  Respondents in Greenwood reported the highest level of exposure to seat belt and speed enforcement 

messages.   
 

  Respondents in Jackson and Greenwood reported the highest level of exposure to drunk-driving 

enforcement messages. 
 

 Black respondents across all survey locations reported greater exposure to traffic enforcement 

 messages and they perceived a higher risk of a ticket\arrest for not complying with the traffic laws.
 

  Respondents in Olive Branch consistently showed lower exposure to traffic enforcement messages.  
 

  The youngest survey respondents perceived less of a risk of receiving a seat belt ticket if unbuckled.   
 

 Awareness of seat belt, drunk-driving and speeding enforcement messages all decreased from 2012 

 to 2013.  
 

 The perceived risk of a seat belt ticket decreased; the perceived risk of a speeding ticket and drunk-

 driving arrest did not change.
 

  More than 9 in 10 Mississippians (92%) recognized the Click It or Ticket slogan.
 

 Approximately half (51%) recognized the two-year old Drive Sober or Get Pulled Over slogan.  
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The Mississippi Office of Highway Safety is conducting a study on traffic safety. Your answers are voluntary.  

1.   Your sex:  О Male О Female    
 

2.   Your age:  О 16-17 О 18-20   О 21-24   О 25-34  О 35-44 О 45-54  О 55+ 
 

3.   Your race:  О White О Black or African American  О Asian О American Indian or Alaska Native  

      О Native Hawaiian or Other Pacific Islander   
 

4.   Are you of Hispanic or Latino origin?   О Yes   О No  
 

5.   Your Zip Code:  _______________________ 
 
6.  What type of vehicle do you drive most often?  

 О Car    О Pickup     О SUV    О Mini-van     О Full-van  О Motorcycle    О Other  
 
 7. How frequently do you drive between 9 PM and 3 AM?   

 О Frequently О Somewhat Frequently       О Seldom О Never        
 
8.  In the past 30 days, have you read, seen or heard anything about increased traffic enforcement in Mississippi? 

          О Yes       О No    
 

       If yes, where did you see or hear about such enforcement? (Check all that apply) 

    О Newspaper     О Radio       О TV       О Poster       О Brochure       О Police checkpoint      О Internet     О Other 
 
9.  In the past 30 days, have you seen more law enforcement on the road than you normally do? 

          О Yes       О No    
 
10.  In the past 30 days, have you read, seen or heard anything about seat belt law enforcement in Mississippi?  

          О Yes       О No    
 

        If yes, where did you see or hear about such enforcement? (Check all that apply) 

    О Newspaper     О Radio       О TV       О Poster       О Brochure       О Police checkpoint      О Internet     О Other 
 
11.  In the past 30 days, have you read, seen or heard anything about seat belt law enforcement at night?       

    О Yes  О No    
 
12.  What do you think someone’s chances are of getting a ticket for not wearing a seat belt? 

 О Very Likely    О Somewhat Likely   О Somewhat Unlikely    О Very Unlikely      О Don’t know   
 
13. In the past 30 days, how many times have you driven a motor vehicle within 2 hours after drinking alcoholic 
 beverages?   
 

 _______ (number of times)      or       О   I don’t drink alcoholic beverages 
 
14.  Have you recently read, seen or heard anything about alcohol impaired driving (or drunk driving) enforcement in 

Mississippi? 

  О Yes  О No    
 

        If yes, where did you see or hear about such enforcement? (Check all that apply) 

    О Newspaper     О Radio       О TV       О Poster       О Brochure       О Police checkpoint      О Internet     О Other 
 
15.  What do you think someone’s chances are of getting arrested if they drive drunk? 

   О Very Likely    О Somewhat Likely   О Somewhat Unlikely    О Very Unlikely      О Don’t know   
 
16.  In the past 30 days, have you read, seen or heard anything about speed enforcement in Mississippi?   

  О Yes  О No    
 
        If yes, where did you see or hear about such enforcement? (Check all that apply) 

  О Newspaper     О Radio       О TV       О Poster       О Brochure       О Police checkpoint      О Internet     О Other 
 
17.  What do you think someone’s chances are of getting a ticket if they are speeding? 

  О Very Likely    О Somewhat Likely   О Somewhat Unlikely    О Very Unlikely      О Don’t know  
 
18.  Which of these slogans have you heard before? (Check all that apply) 

         О Click it or Ticket     О More Cops More Stops     О Drive Sober or Get Pulled Over     


